MEDIA RELEASE

Thursday, 05 July 2007

SASI’S NATIONAL SAVINGS MONTH CAMPAIGN UNVEILS THE POT OF GOLD

Thursday, 05 July 2007 – Johannesburg: 
As with any pot of gold that is realised at the end of the rainbow, savings is a long-term commitment. But it is one that few South Africans seem prepared and sometimes to make, in spite of a belief in its wisdom.

Today, the South African Saving Institute (SASI) launched its annual National Savings Month campaign in another bid to invigorate a lacklustre culture of saving, evidenced by a current savings rate of 13.75% p.a.

Addressing members of the media, SASI Chairman, Elias Masilela, says ‘South Africa needs a robust savings culture for both macro and micro economic reasons – particularly at the household level. The national economy needs to fund its own development and cannot entirely rely on the constancy of foreign capital. We need a savings rate above the 20% p.a. mark if we are to achieve the country’s ambitious growth targets.’ 

This year’s theme is ’Savers ride the rainbow!’ SASI CEO, Bridget Lamont, explains the rich symbolism of the theme. ‘We wanted to create a vibrant, positive mental picture of the act of saving, as opposed to the drudgery the idea seems to conjure for many. It is about anticipation of the rewards and about the pleasure the saver gets in mastering the ride. The rainbow is also, of course, a familiar South African nation-building metaphor, and we hope to leverage that as well.’

Saving, she says, is not for sissies. ‘It is the domain of those who move beyond excuses and motivate themselves to take responsibility for their own financial well being, no matter what the odds or the distractions along the way.’  

This year SASI has chosen to drive its message home through the workplace.  “It is the crucible for the much needed change in savings behaviour,’ says Lamont.  It’s the place where employees can be most immediately influenced to ‘save as you earn’ by employers, unions, government and their peers. The Institute thus calls on these forces to play a defining role in this matter through education, facilitation and example.         (See Call to Action attached)

‘Together,’ she says, ‘we can breathe new life into the savings behaviour of our nation. Let’s encourage all South Africans to start their rainbow ride.’
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